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PROJECT OVERVIEW 

 

FOCUSED THEME SUPPORTING THEME 1 SUPPORTING THEME 2 

Estonia as a thriving, digital hub.  Estonia’s attractive business environment. Estonia’s unique culture and clean environ-
ment. 

NARRATIVE SYNOPSIS 

This film will aim to promote Estonia as a thriving country in 2021, through portraying them as ‘the most advanced digital soci-
ety in the world’. 
 
Context:  
The film will open with interviewees introducing the land of Estonia, through briefly discussing its rich history. They will then 
turn to the present, how far Estonia has come, and why today, it is such an exciting, prosperous place to live and work; a place 
for businesses to flourish and reach goals. They will then introduce the topic of Estonia as a forward-thinking country, and 
explain the evidence for this. For example, they will explain that Estonia is a member of the UN Security Council from 2020-21. 
They will talk about how they are leaders in gender equality, and that this year Estonia became the only country across the 
globe to elect two female leaders. (The Prime Minister and President of Estonia).  
 
Having portrayed Estonia’s identity, interviewees will now seek to delve into in more detail, why Estonia is a thought leader.  
 
Topic Exploration a: Estonia as a Digital Society  
Here, interviewees will seek to explain how Estonia is a thriving digital society in the 21st century. Interviewees will then talk in 
depth about the different areas in which they are displaying this area of leadership. For example, they will discuss the fact that 
Estonia’s e-country has helped them to lead normal lives during the Covid-19 pandemic, and explain how. They will also men-
tion here Estonia’s development of the new Vaccine Passport with WHO. They will talk about Estonia’s launch of a new Digital 
Nomad Visa that allows remote workers to live and legally work in Estonia. They will discuss how Estonia is the first country to 
be able to offer e-residency, and explain fully the benefits of this, and what this means within the digital business environ-
ment. Other points to mention are Estonia’s launch of autonomous vehicles and advanced robotics that are used in day-to-day 
life in present time (i.e., Auvetech/Starship/Cleveron), and the NATO Science Security.  
 
Topic Exploration b: Estonia’s Attractive Business Environment  
Next, we would like to explore Estonia’s status as an attractive business environment. Interviewees will explain what this 
means, for example, the fact that Estonia has a 0% corporate tax rate on reinvested profits. They will also mention here that 
Estonia has the highest number of unicorn companies per capita in comparison to any other country in the world, and will 



name these 6 unicorns accordingly. The subject of sustainability will also be introduced here, with interviewees discussing how 
they have numerous companies solving this issue. For example, Roofit Solar with their photovoltaic metal roofs.  
 
Topic Exploration c: Unique Culture and Clean Environment 
Finally, we will examine the subject of Estonia’s unique culture and clean environment. Interviewees will talk about what 
makes Estonia stand out in this regard, and will give examples of some interesting cultural facts. For example, interviewees 
will discuss the impressive stats surrounding the percentage of organic farmland in Estonia, and how it is responsible for a 
niche gourmet food sector. They will go onto discuss how Estonia was the chosen location for the Tenet film, and the home of 
the first Christmas Tree ever put on display in Europe in 1441. They could also mention The Estonian Song Celebration 
(Laulupidu), the appeal of Estonia’s old Medieval town, their unique sauna culture, the capital city’s architecture, and their 
status as the founder of (World) Clean-up Day.  
 
Having explored various examples of why Estonia is an all-round exciting, thriving country, the film will now seek to portray 
how the country has positioned itself a leader to others. 
                                          
Wider Leadership: 
Interviewees will mention points such as that Estonia was the first country in the world to use i-voting, that this year Estonia 
became the only country in the world led by women, and perhaps that they have a lot of accessible untouched and clean na-
ture. All of these points should be examples to portray why Estonia has positively influenced other countries, and inspired 
them to forge healthier and happier societies. 
 
Conclusion and The Future: 
As the film moves towards its conclusion, interviewees will reflect upon the possible changes and developments that will af-
fect Estonia as the years go on. For example, the Green turn and continuation of the digital turn in the traditional sectors, the 
fact that Estonia is planning to continue to apply more AI in public services and government, and to have more autonomous 
vehicles in use, and of course, to use technology to get closer to nature and create a higher quality of life for citizens. Ulti-
mately, we want to convey at the end of the film that the vision for Estonia’s future is to continue existing as a clean, un-
touched natural land that co-exists with the world’s most digitally advanced society. A place for independent minds to live, 
work and thrive. 
 

STYLE 

The film will consist of: 
 

• Contributor interviews 
• B-roll footage 
• Client library/archive footage (Where available and relevant) 
• Music 

 
Available with additional charges: 
 

• Infographics & stats  
• Drone footage 

COMPANY/ORGANISATION INFORMATION  

Enterprise Estonia is Estonian national foundation which goal is to develop economy of Estonia. 
 

INTERVIEWEE/TESTIMONIAL INFORMATION 
 

INTERVIEWEE 1 INTERVIEWEE 2 

NAME Kersti Kaljulaid NAME Kaja Kallas 

POSITION The president of the Repub-
lic of Estonia 

POSITION Prime Minister of Estonia 



SPOKEN LANGUAGE English (TBC) SPOKEN LANGUAGE English (TBC) 

LOCATION TBC LOCATION TBC 

INTERVIEWEE 3 INTERVIEWEE 4 

NAME Marten Kaevats NAME TBC 

POSITION National Digital Advisor, The 
Government Office of Esto-

nia 

POSITION American Business Person 

SPOKEN LANGUAGE English (TBC) SPOKEN LANGUAGE English (TBC) 

LOCATION TBC LOCATION TBC 

 

INTERVIEW 1  

NAME Kersti Kaljulaid 

POSITION The President of the Republic of Estonia 

AUDIO/QUESTIONS 

• Can you briefly state your name and role in relation to Estonia? 

1. Can you please discuss the significance of Estonia being a member of the UN Security Council from 2020-21? 
2. Can you please discuss Estonia’s status as leaders in gender equality and what progress the country has made in this 

regard in the last few years? 
3. Can you please discuss the significance of the NATO Science Security in relation to Estonia? 
4. Why is Estonia an attractive business environment? 
5. Can you please explain the significance of Estonia having the highest number of unicorn companies per capital in com-

parison to any other country in the world? 
6. With regards to the topic of sustainability – what companies does Estonia have solving this issue? 
7. Can you please explain what products Roofit Solar produces, i.e., their photovoltaic metal roofs? 
8. Can you please discuss the impressive stats surrounding the percentage of organic farmland in Estonia, and how the 

country is responsible for a niche gourmet food sector? 
9. Can you please talk about some interesting cultural facts significant to Estonia? For example, Estonia being the chosen 

location for the Tenet film? 
10. What is so special about the capital city’s architecture? 
11. Why do you think Estonia has managed to preserve a lot of their accessible untouched and clean nature? 
12. In your opinion, how has Estonia positively influenced other countries and inspired them to forge healthier and happier 

societies? 

INTERVIEW 2 

NAME Kaja Kallas 

POSITION Prime Minister of Estonia 

AUDIO/QUESTIONS 

• Can you briefly state your name and role in relation to Estonia? 

1. Can you please discuss Estonia’s rich history? 
2. In your opinion, how far has Estonia come and why is it such a special place to be in 2021? 
3. Why is Estonia currently an exciting, prosperous place to live and work? 
4. Can you please explain Estonia’s launch of a new Digital Nomad Visa that allows workers to live and legally work in the 

country? 
5. Can you please explain how Estonia is now able to offer e-residency and delve into the benefits of this? 
6. Now Estonia has established e-residency, what does this mean within the digital business environment? 
7. Can you please discuss Estonia’s launch of autonomous vehicles and advanced robotics that are used in day-to-day life? 
8. Can you please delve into Estonia’s status as the founder of (World) Clean-up Day? 



9. Can you please discuss the significance of Estonia being the first country in the world to use i-voting? 
10. Can you please talk about how Estonia has managed to become the only country in the world led by women? 

INTERVIEW 3 

NAME Marten Kaevats 

POSITION National digital advisor, The Government Office of Estonia 

AUDIO/QUESTIONS 

• Can you briefly state your name and role in relation to Estonia? 

1. Can you please explain how Estonia has become a thriving digital society in the 21st century? 
2. Can you explain how Estonia’s e-country has helped the country’s citizens to lead normal lives during the Covid-19 pan-

demic? 
3. Can you please delve into Estonia’s development of the new Vaccine Passport with the WHO? 
4. Can you please reflect on the possible changes and developments that will affect Estonia as the years go on? 
5. What are your predictions for the continuation of the digital turn in the traditional sectors? 
6. Can you please discuss Estonia’s plan to continue to apply more AI in public services and government and to have more 

autonomous vehicles in use as the years progress? 
7. How do Estonia plan to get technology closer to nature and create a higher quality of life for the country’s citizens as 

the years go on? 

INTERVIEW 4 

NAME TBC 

POSITION American Business Person 

AUDIO/QUESTIONS 

• Can you briefly state your name and role in relation to Estonia? 

1. In your opinion, what makes Estonia stand out as a digital society? 
2. Why is Estonia a preferable alternative to America for carrying out business? 
3. How has Estonia helped your business shine? 

 


